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The Nomura Institute of Japan that has classified four eras of economic activity believes
that the Information Age or era is coming to an end and that we are in the beginning
stages of what they term as the Conceptual Age. In the Conceptual Age it is believed that
creative workers will replace the knowledge workers of the Information Age. Leading
experts in the field workplace creativity believe that organizations that want to maintain
their competitive advantage must generate fresh and new solutions to problems and excel
in their ability to create new products, processes and services in an ever changing market
place. This leads to the question of what is creativity and what will its role be in the
workplace and on future projects. This also furthers the question of how this dramatic
shift in the workplace will impact society as a whole.

It is the purpose of this paper (and presentation) to define creativity, provide evidence of
how organizations and projects benefit from creativity and how creative organizations
better the lives of those people who work for such organizations. These points will be
supported through various scientific studies, through organizational periodicals which
address Design Thinking and Art-Based Processes, and personal experiences.
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